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About Us

AmeriForce Media is a service-disabled,
veteran-owned small business founded

in 1999. The company utilizes talent from
the military community to produce print
and digital offerings that inform, entertain,
and support today’s warfighters and their
families. Its flagship products, Military
Families and Reserve & National Guard
magazines, are delivered direct to active-
duty service members, veterans, and
military spouses across the globe. In 2020,
AFM partnered with the Military Influencer
Conference to create a new publication
called the Military Influencer Magazine.

< ()
7 3
£ SDVOSB £

CONTACT: sales@ameriforcemedia.com

we are the
military



Our market
STATISTICS
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Print reach

We reach active-duty service members, military
veterans, and spouses on base and online.

| see this magazine as an investment in the community.
By taking the valuable insights gained from MIC, outside
of the four walls, we have the opportunity to get these
stories in front of stakeholders and decision makers who
can help a service member, a veteran, or a spouse take

their ambitions to the next level.”

- Curtez Riggs, MIC Founder & Army veteran

120,185

copies

sent to more than
1,750 locations

Distribution by request only

Army, Navy, Air Force,
Marines, Space Force,
Coast Guard
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($595 - $2,495) ($500 - $1500)

MADE

Your Family. Qur Mission,  GstAGuots

W
Navy spouse creates a
location-proof career built

on personality and wit
For nearly 100 years, we've served military members. We not Bty e
only understand your needs — we share your values. You'll
see it in our products and services tailored for military life.

Join USAA

USAA.COM/JOIN or call 800-531-8521 You earned it:
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SPONSOR A COVER PRINT ADS SPONSORED CONTENT DIGITAL ADS
($15,495 - $21,395) (83,100 - $7,800) (83,850 - $10,450) (85,175 - $14,000)
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Get engagement

($500)
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DIGITAL SPONSORED
CONTENT
($1,895 - $3,955)
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FACEBOOK LIVE
BROADCASTS
(83,250 - $5,495)

o

TWITTER CHATS
($1,495 - $2,195)

=P
of consumers have purchased a product they’ve [

seen in a social media post. Are you ready to use WEBINARS

O our channels to reach the military audience? ($2.995 - $14.4195)




2021 Editorial Focus
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Key dates for the military audience

JANUARY

e Martin Luther King, Jr Day- January 18

FEBRUARY

e Four Chaplains Day- February 3
e Valentine's Day- February 14

Black
History

Month

MARCH

e Seabee Birthday- March 5
e K-9 Veterans Day- March 13

® Vietnam Veterans Day-
March 29

Month
of the
Military
Caregiver

Month
of the
Military
Child

APRIL

e Gold Star Wives Day- April 5
e National Military Brats Day-
April 30

MAY

Silver Star Service Banner Day- May 1
Military Spouse Appreciation Day- May 8
Mother's Day- May 9

Children of Fallen Patriots Day-
May 13

e Armed Forces Day- May 15

National
Military

Appreciation

Month
e Memorial Day- May 31 =

JUNE

D-Day Invasion- June 6

Flag Day- June 14

Army Birthday- June 14
Father’s Day- June 20
Anniversary of the Start of the
Korean War- June 25

e National PTSD Awareness Day- June 27

JULY

e Independence Day- July 4
e Korean War Veterans Armistice Day- July 27
e Anniversary of the Army Chaplain

Corps- July 29

AUGUST

e Coast Guard Birthday- August 4
e Purple Heart Day- August 7
e Military Marriage Day-

August 14

Back to

School

SEPTEMBER

Patriot Day- September 11

e Air Force Birthday-
September 18

e POW/MIA Recognition Day-
September 18

e Gold Star Mother's and
Family's Day- September 26

OCTOBER

e Navy Birthday- October 13
e National Day of the
Deployed- October 26

NOVEMBER

e Election Day- November 4

e Marine Corps Birthday-
November 10

e Veterans Day- November 11

DECEMBER

e Pearl Harbor Day- December 7
e National Wreaths Across
America- December

Suicide
Prevention
Awareness

Month

CFC
Campaign

Shop
Small
Saturday




Our customers
and other brands

BRANDS WE WORK WITH:

3%

USAA®
3
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CALIBER é). PENFED
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AGAZINE
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Monthly print magazine
EIC ) delivered to military
b installations worldwide.
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RESERVE +
NATIONAL GUARD

MAGAZINE

Bi-monthly print and continuous G
digital news and lifestyle content U
for members of the National TALK PANDE c
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