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Two Special *Small

Business Promotions
for Military Influencer
Magazine Advertisers!

INSPIRES AT-RISK YOUTH TO EXPLORE
LIFE'S POSSIBILITIES

Small Business Include your own

Classifieds Section! sponsored story in one
st QP MOre 2021 issues!

We have your limited - — -

budget in mind, but we

know you want to reach

this audience.

* Place asmall adin your
issue/s of choice.

e Sharedin 120,000 print
and digital copies.

e We write the one-page
story in collaboration
with you.

* You provide graphics.

Shared in 120,000 print

and digital copies.

$950 each $1,800 each

If you sign up for all
four 2021 issues (Feb, J
May, Aug, Nov), you
get November for
only $475!

If you include a story
in the May, Aug and
Nov 2021 issues, you
get the November
story for only $1,000!
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The business is uniquely fit to help
people connect while cultivating fun
and personal partnerships between
young and seasoned businesses alike
Hanley is often hired to create custom
cards and use her punny style to write
content for brands.

1just keep pushing my comfort zone
and sharing my story. Every shot | take
brings me new opportunitios, lessons,
and connections that I'd otherwise
never have thought possible.” she
explained
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phone number

Navy spouse creates a
location-proof career built
on personality and wit

By Tiflny Eve Lawrence - SPONSORED.

Hanley's resolve and resourcefulness
have even caught the eye of various
industry titans. She's bean featured
in many press outlets, showcased
her cards at Kleinfeld Bridal, and was
invitad to pitch her business to the
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executive team at Snap Inc. in Los
Angeles, California, lastyear.

ACouplePuns sparks joy with witty content and paper
goods for special occasions and moments in between.
The founder, Angelica Hanley, is on a mission to help
people connect in unique and meaningful ways and
tickle funny bones, one punny card at a time.

“Along the way, I've had so much
support from my family friends, and
partners. | feel like the best thing | can
do for my communities is to pay that
forward. Locals, corporate, or miltary —
it's so refreshing to work with them all.|
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justlove helping them connect with their
people while we build a relationship of
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and creative "entrePUNeurship
quided ACouplePuns from a living
room Etsy shop to an internationally
distributed wholesale brand found
everywhere, from popular boutiques
to your local grocery store.

But her story may not be that different
from yours. She's a military spouse
whose business was born out of a
desire to create a career she could

38| wwwmiltaryinfluencer.com

roots.

"I was new to the area, far from home,
and losing interest in my day job.
Plus, my husband was deployed. | just
needed an outlet. Along came the.
punny doodles that sparked my vision
for ACouplePuns. But  was reluctant
to get started, o say the least. Al

my ideas would be on display; | was
terrified to be that vulnerable. The

our own inthe process” she said.

Hanley hopes to inspire others o
take a chance on themselves and is
interested in connecting with miltary
members and spouses who would ike
to collaborate and work together. l

Connect with ACouplePuns online at
www.acouplepuns.com and follow
on Instagram @acouplepuns. * '

*If your company generates less than $1,000,000/year, you are eligible!



